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Job Description
	Job Title :
	Retail Marketing and Digital Executive

	
	

	Department : 
	Savills Management Resources (“SMR”)

	
	

	Site :
	Prince Bishops Shopping Centre, Durham.


Purpose of the role
Prince Bishops is about to embark on a period of change with a wide ranging repositioning project with new leasing and marketing strategies. Landlords, DWS are investing in re branding and the development of the centre to attract new, independent retailers plus an increased leisure offer.  
The management team need to increase their local marketing resource to develop valuable local partnerships, support new retailers and create content for strong local social channels. Working closely with the landlords marketing consultants and centre manager the new role will deliver a proactive and practical approach to consumer and commercial communications, commercialisation and retailer liaison within the new landlord led strategy for the successful and relevant future of Prince Bishops.

About Prince Bishops Shopping Centre
PBSC is the original city centre shopping centre in Durham and opened in 1998. The landlord DWS has recently invested heavily in the car park and has plans for a repositioning exercise that includes the introduction of new independent retailers, F&B and leisure experiences.

The centre is home to a wide of stores and services anchored by TJ Hughes, H&M, Next, Fat Face, Boots, New Look, Costa and JD Sports. The centre is ideally located at the heart of the city centre with a 400 space car park. 

Social media and tenant liaison is an important element of the centre’s marketing approach and we have identified that this needs additional support to flourish. We are therefore creating this new role to deliver strong communications across all aspects of the marketing mix.

The role will be based on site in Durham and is a great opportunity for someone to develop their career in marketing and communications.

CANDIDATE PROFILE

Our ideal candidate will be digitally savvy and have consumer experience with social media across all channels. They will also possess strong attention to detail and a brilliant grasp on vocabulary. They should be able to work collaboratively with the incumbent marketing agency as well as independently to create exciting and engaging content.

The candidate should have great interpersonal skills, able to deal with people at all levels – from occupiers and their staff to the wider onsite management and head office teams as well as senior stakeholders within the business
Relationships

Reports to : Centre Manager
KEY RESPONSIBILITIES INCLUDE:

· Regular liaison with Store Managers, retailer teams, customers, etc

· Liaison with Stakeholder marketing teams – i.e. DCC and Durham BID

· Monitoring of social media channels and acting on any engagement appropriately (some out of hours cover may be required)

· Writing social media copy and web articles 

· Creation of videos/gifs (agency creative team will support)

· Contributing to, and managing website content – writing editorial / blog style posts covering fashion, beauty, leisure, food, tourism, topical and seasonal activity.

· Monthly reporting and on-going basic data analysis

· General marketing / admin support

· Input into event concept generation and planning

· Event organisation, planning and support (weekend work may be required when there are events)

· Sourcing appropriate photography from retailers and suppliers for use across social media and digital channels

· Uploading and scheduling social media posts

· Input into social media advertising and PR strategy

· Staying on top of current and emerging social media, technology and popular cultural trends.

· Working closely with appointed specialist agencies to maximise output for PBSC.

· Act as brand guardian for the new PBSC brand.

· Preparation and implementation of an annual Commercialisation strategy to include generation of revenue via commercial opportunities, sponsorship and events.
· Engage with all retail tenants to ensure the scheme meets targets for sales turnover collection.

· Work with the management team to enhance the scheme’s Customer Service delivery.

The above is not an exhaustive list of duties and you will be expected to perform different tasks as necessitated by your changing role within the organisation.
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